
Indian company Crystal Crop

Protection (Delhi) has acquired

four pesticide brands from FMC.

The brands are the insecticides,

Furadan (carbofuran) and

Splendour (thiacloprid), and the

herbicides, Affinity Force

(metsulfuron-methyl +

carfentrazone-ethyl) and Metcil

(metsulfuron-methyl).

This is Crystal’s third acquisition

in 2018. The first was a

chemicals plant from Cytec

India Specialty Chemicals and

Materials. The second was an Indian sorghum, pearl millet and fodder seeds business from Syngenta India. The

company has also agreed a deal recently with Dutch genomics company KeyGene (Wageningen) to explore a strategic

collaboration to discover new traits for increasing crop yields and combating climate change. In 2016, Crystal acquired

BASF’s fungicide, Bavistin (carbendazim), in India.

Crystal is seeking to raise around Rs 10,000 million ($145.7 million) through an initial public
offering in India. The company recorded sales of Rs 12,852 million ($187.3 million) in its fiscal
year ended March 31st 2017. Insecticide revenues were Rs 5,529 million ($80.6 million),
fungicides Rs 1,764 million ($25.6 million), herbicides Rs 3,936 million ($57.3 million) and other
products including plant growth regulators, biostimulants, seeds and agri-equipment Rs 1,125
million ($16.4 million).
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UPL's agro sales up 8% in first quarter
by Sanjiv Rana
 
@SanjivRanaAgrow sanjiv.rana@informa.com

UPL recorded a sales rise of 7.6% to Rs 40,020 million ($583 million at the current rate) for its “agro activities”

comprising agrochemicals and seeds in its first quarter ended June 30th.
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UPL recorded a sales rise of

7.6% to Rs 40,020 million ($583

million at the current rate) for its

“agro activities” comprising

agrochemicals and seeds in its

first quarter ended June 30th.

Agro activities made up 96.8%

of consolidated quarterly sales,

which went up by 11% to Rs

41,340 million ($602 million).

Agrochemicals accounted for

86.4% of the company's

consolidated gross revenues for

its fiscal year ended March

31st 2018.

A volume increase of 8% combined with a price rise of 1% and a positive 3% currency effect made up the growth.

Consolidated international sales contributed 69.8% to consolidated quarterly business and increased by 10.8% to Rs

28,860 million. Domestic sales grew by 11.6% to Rs 12,480 million.

Earnings before interest, tax, depreciation and amortisation (EBITDA) on total sales for the quarter rose by 12.9% to Rs

8,470 million. Profit after tax increased by 2.4% to Rs 5,180 million.

UPL’s results (Rs million)

1st qtr ended June 30th 2017 ($ million)1 % change 2018 ($ million)1
Sales 37,230 (542.4) +11.0 41,340 (602.3)
Domestic 11,180 (162.9) +11.6 12,480 (181.8)
International 26,050 (379.5) +10.8 28,860 (420.5)
Agro activities2 37,210 (542.1) +7.6 40,020 (583.1)
EBITDA3,4 7,500 (109.3) +12.9 8,470 (123.4)
Profit after tax3 5,060 (73.7) +2.4 5,180 (75.5)

1 at the current rate; 2 includes agrochemicals and seeds; 3 includes on non-agrochemical sales; 4 earnings before

interest, tax, depreciation and amortisation.

UPL’s domestic market, India, was its largest sales region, making up 30.2% of consolidated revenues. Sales in the

country grew by 11.6% to Rs 12,480 million. Sales of herbicides rose by 60% over the previous year. Widespread and

timely rainfall in most parts of the country and a higher minimum support price by the government is expected to have a

positive impact on input use, UPL says. But a decline of 10% in the cotton area and 15% in kharif (summer season)

pulses area will impact growth.

Latin America led growth, with sales rising by 17.2% to Rs 8,640 million. All the key countries contributed to the

increase, with the exception of Colombia where the first rice season has been very poor due to a reduction in rice

acreage of about 30%, UPL says. Advance order bookings in Brazil were “very encouraging”, which indicates that the

market is not carrying excess inventory as was the case this time last year, it adds. Currency devaluation in Brazil,

Colombia and Argentina is impacting business.

Consolidated sales in North America rose by 8.5% to Rs 7,390 million. Planting was delayed by 3-4 weeks as a result

of dry weather, which affected pre-plant and pre-emergence herbicide business. The company points to high inventory

of those herbicides in the distribution chain. Cotton planting is up by 10% over last year while the soybean and maize

acreage is flat, UPL says.

Europe provided revenue growth of 10.8% to Rs 6,480 million. It was yet another successful sugar beet season with

high in-season sales and low closing inventories, which augurs well for the next season too, the company says. It

claims to have a “strong presence” in sugar beet with a very broad portfolio of herbicides. “After more than a year of dry

weather around the Mediterranean, good rains were received and this improved the outlook for our business in Spain,

southern France and Italy on fruits and vegetables,” UPL says. Northern Europe on the other hand had a very short

9

Agrow Weekly Briefing 



spring, which affected wheat and all seed crops. Poor disease pressure led to a drop in fungicide consumption, with the

trade channel carrying a significant amount of inventories.

Quarterly sales in the rest of the world moved up by 5.7% to Rs 6,350 million. UPL doubled its sales in Africa.

Widespread rains in South-East Asia boosted sales of insecticides and fungicides in Indonesia, Vietnam and

Philippines. Australia is reeling under severe drought conditions, which has affected business, the company notes.

UPL’s consolidated sales1 by region (Rs million)

1st qtr ended June 30th 2017 ($ million)2 % change 2018 ($ million)2
India 11,180 (162.9) +11.6 12,480 (181.8)
Latin America 7,370 (107.4) +17.2 8,640 (125.9)
North America 6,810 (107.7) +8.5 7,390 (107.7)
Europe 5,850 (94.4) +10.8 6,480 (94.4)
Rest of the world 6,010 (92.5) +5.7 6,350 (92.5)
Total 37,230 (602.3) +11.0 41,340 (602.3)

1 includes non-agrochemical sales; 2 at the current rate.
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Greens ready to sue to revive neonic/GMO ban in US
wildlife refuges
by J. R. Pegg

US environmentalists intend to

sue the Trump administration

for reversing a 2014 decision to

phase out neonicotinoid

insecticides and genetically

modified crops from US national

wildlife refuges. The Center for

Food Safety and the Center for

Biological Diversity contend that

the move to abandon the 2014

plan violates the Endangered

Species Act (ESA), putting at

risk dozens of federally

protected plants and animals.

In an August 8th letter sent to US Interior Secretary Ryan Zinke and US Fish and Wildlife Service (FWS) director

Gregory Sheehan, the groups signalled their intent to file suit in 60 days if the administration fails to withdraw its

decision.

The move comes as little surprise given the environmentalists' past efforts to convince the FWS to impose a prohibition

on the use of neonicotinoids and the cultivation of GM crops across the National Wildlife Refuge System (NWRS).

Prior to the Obama administration's 2014 decision to impose the ban, GM crops - many pre-treated with neonicotinoids

- had been grown in wildlife refuges to provide food and habitat for wildlife. Lawsuits and petitions filed by

environmentalists effectively pressured the FWS to enact the 2014 policy across the nation's more than 560 national

wildlife refuges, a move that phased out use of GM crops and the insecticides by 2016.

But earlier this month, Mr Sheehan reversed course, claiming that a "blanket denial" of GM crops and neonicotinoids

was unwarranted and failed to afford wildlife managers the flexibility to "best fulfill the purposes of the refuges and the
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